Paper / Subject Code: 63512/ Resear ch in Public Relations-|

Instructions:
1. All Questions are Compulsory
2. All Questions carry equal marks

3. Figures to the right indicate marks

Time: 2 %2 Hours Total Marks: 75 Marks
e
1. 9d wy ffard sred
2. qd YT A 0T 3Tgd
3. AP eI SATH T UT g=hadrd
9% IS ar THUT [OT: 75 T[0T
Q1. A. What is the scientific method of media effects research? (15 Marks)
QL. A. HIeOH UHTT TN 331 Ugd HIvT 3MR?
OR

Q1. B. Explain in detail - Social Learning Theory, Cultivation Theory, Uses & Gratification

Theory. (15 Marks)

Q1. B. UMV eggd Rigid, @ras Rigid, Suant offor gHee Rgid- aeR
dURTEIR ¥ B,

Q2. A. How Social Media has made women vulnerable to abuse? (15 Marks)
Q2. A. IIRIe HIf$AHS AfgaioR SIUM-AT AR HATUGR dla 0! 3Te?

OR
Q2. B. How are Indians stereotyped in western films and TV? (15 Marks)

Q2. B. U™ faue 3niftn fosfs sripames YRR Iedg UfaH $amaR
FECERIRSIGHY

Q3. A. Which are the various parametric and non-parametric tests available for research data
collection and analysis? (15 Marks)

Q3. A. G2MNYA T Yoho 3101 9 [z yumandt Sussy 3o fafdy trafdes Sfor
A-URMACH A0 HIUTAT STed?
OR

Q3. B. Explain the concept of Covariance, Standard Deviation and Central Tendency with
appropriate examples. (15 Marks)

Q3. B. GgYdcdH, AT faae- S0 Aead! ug a1 H G a1 arg 3Eexuiyg Wy Hel.

Q4. A. What are the various errors that can arrive at research? How to avoid them?

(15 Marks)
Q4. A. F=NYATT U= fafdey I& SIvr siiga? A HY TTBRA?
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OR
Q4. B. Without having great research skills, its difficult for a media person to survive in the
media industry. Agree or Disagree? Justify your stand with appropriate examples.
(15 Marks)

Q4. B. I TN PRIGATRIGAN, ATEH SANIG Aol A1ed SN fg g0
HAIU 3R, TRt YeHd 3MTETd b SRgHA? TN ISTERUNE Trd! HHHT WY &,

Q5. Write Short Notes on ANY THREE: (15 marks)
DHIUTATE! e Higrd iy forgT:

A. Graphs and Charts
3T SHTIOT ekt

B. Expansion of Media in India

YR AregdE fodr

C. Agenda Setting Theory

S ERIRIRY]

D. Sexual Content in Media
AT 3 =™

49268 Page 2 of 2

954C92BCF612CDE4BEB7E3A 7F8FFOAS0



